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Visitors & Convention Bureau

2012 Travel Planner
Advertising Opportunities

FEATURES G : .
Clean, sophisticated look of a lifestyle magazine Interactive e-Book
Higher editorial to advertising ratio to engage readers REACHES MORE THAN
400,000

150,000 copies in print plus interactive e-book on
FloridasHistoricCoast.com

Distribution to inquiries and at the VISIT FLORIDA O cial Welcome Centers
Distribution at the Jacksonville International Airport

Distributed at trade and consumer shows by VCB sales sta

Includes reader response providing advertisers with quali ed leads

UNIQUE VISITORS

ADVERTISING RATES 2011  ADDONRATE TRAVELPLANNER  NON-PARTNER ADD ON RATE
PARTNER  FORPHOTO SPACES (LODGINGONLY) ~ FOR PHOTO
OPEN FORMAT ADS NETRATE  FEST GUIDE AVAILABLE NET RATE FEST GUIDE
FULL PAGE PREMIUM:
Inside Front Cover $5,400 $1,000 1 N/A N/A
Inside - Facing Front Cover $5,400 $1,000 1 N/A N/A
Inside Back Cover $5,400 $1,000 1 N/A N/A
Inside - Facing Back Cover $4,800 $ 780 1 N/A N/A
Center Spread - 2 Pages $7,500 $1,600 1 N/A N/A
FULL PAGE NON-PREMIUM $4,500 $ 780 4 $5,995 $6,535
FORMATTED ADS (See Sample Ads on Following Pages)
1/2 PAGE Formatted by VCB $3,000 $ 512 4 $3,825 $4,169
1/3 PAGE Formatted by VCB $2,100 $ 360 4 $2,799 $3,055
1/6 PAGE Formatted by VCB $1,200 $ 180 24 $1,749 $1.909

Don’t Miss This Opportunity! Ad Order Due September 30

FOR AD SALES OR QUOTING CONTACT:
Michael Cunningham via email at mike.cunningham@morris.com, or phone 904.501.4556



VLTS
owrense 2012 Travel Planner o yyctsmine
R3 : . . .
SEPTEMEE Ad Material Submission Sheet PONTE VEDRA

INTERACTIVE FORM, CAN BE COMPLETED VIA COMPUTER. PLEASE PRINT LEGIBLY IF COMPLETING BY HAND

FULL PAGE AD P
* Premium: 8”x10.5”(Plus .125 bleed) Premium Full Page
|:| Inside Front Cover |:| Inside Back Cover |:| Page 3 (|§|Jsl.(1)é55 (N70 f,,ge'gd)
* Non-Premium: 7”x9.5” (No bleed) bleed)
|:| Full Page
FORMATTED AD Txaiss | |acsxates | | 225 vates
AdSize: [ _]1/2Page [ _J1/3Page [ ]1/6 Page
7"x 4.625” 4.625"x4.625”  2.25"x4.625”

High resolution photographs*, recommended images:

1/2 & 1/3 Page: 1 Exterior overview, 1 Room interior, 1 Pool, Dining or Social area
1/6 Page: 1 Exterior overview

High resolution logo*

Name of Company

Descriptive copy block (175 characters)

Address & 2 Phone numbers ( Local & Toll Free)

Web address

* AD IS A PICKUP FROM PREVIOUS YEAR: |:| 2011 |:| 2010 |:| 2009

Special Instructions

*Please note: Images and logos should be 300 dpi at full size in jpg, ti , psd or eps format.
Files under 10 MB can be emailed, larger les will need to be uploaded to our ftp site.

The VCB will use ad materials as submitted. Proofs will not be supplied to the advertiser.

Digital Media Delivery: Files up to 10 MB can be sent via email, anything larger will need to be sent via CD.
Preferred File Formats: Full page ads should be PDFX1A. Images and logos should be 300 dpi at full size in jpg, ti , psd, eps
or pdf format.

FOR MORE INFORMATION CONTACT:
Michael Cunningham, VCB Travel Planner Sales: mike.cunningham@morris.com  904.501.4556

AD MATERIALS DEADLINE: SEPTEMBER 30, 2011

SAVE AND SUBMIT THIS COMPLETED FORM VIA EMAIL
Email To: mike.cunningham@morris.com or Fax To 904.829.6149



2012 Travel Planner

SAMPLE 1/2 PAGE AD FORMATTED BY VCB

<29

Ad dimensions:
7 X 4.625

Ad Includes:
3 high resolution photographs, recommended images:

1 Exterior overview
1 Room interior
1 Pool, Dining, Social area

Headline

Sub-Headline

Descriptive copy block

High resolution logo
Address & 2 phone numbers
Web address

TNEFRERLE

'V|3|tors & Conventlon Bureau

Find all the wonderful sides of Florida in one

captivating destination From the unspoiled beaches

Q[] 1} and romantic brick streets to her new treasures of world-class
2% cuisine and championship golf, St. Augustine, Ponte Vedra &

ST AUGUSTINE The Beaches bestows a unique American experience.
PONTE VEDRA Contact Michael Cunningham

. mike.cunningham@morris.com
ON FLORIDA’S HISTORIC COAST
904-501-4556






